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Two major driving forces

➢Technology ➢Individualism



Challenging the status quo

I. What should be published?

II. How should it be presented? 

III. How is content evaluated?



I. What should be published?
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I. What should be published?
… review/publication of all elements of research. 

Make plan for 
next experiment

Establish 
Methods

Conduct 
experiment

Collect data

Analyse and 
interpret data

Publish final 
article

MethodsX

Data in BriefSoftwareX

(also) negative results

‘Registered Reports’

➢Transparency 

➢Accreditation
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I. What should be published? - Examples

Addictive Behaviors Reports:

Addictive Behaviors Reports is an online only, open-access and peer reviewed journal offering an

interdisciplinary forum for the publication of research in addictive behaviors. The journal accepts

submissions that are scientifically sound on all forms of addictive behavior (alcohol, drugs,

gambling, Internet, nicotine and technology) with a primary focus on behavioral and psychosocial

research. The emphasis of the journal is primarily empirical. That is, sound experimental design

combined with valid, reliable assessment and evaluation procedures are a requisite for

acceptance. We are particularly interested in 'non-traditional', innovative and empirically

oriented research such as negative/null data papers, replication studies, case reports on

novel treatments, and cross-cultural research. Studies that might encourage new lines of

inquiry as well as scholarly commentaries on topical issues, systematic reviews, and mini reviews

are also very much encouraged. We also welcome multimedia submissions that incorporate video

or audio components to better display methodology or findings.



II. How should it be presented? 

In the past, focus was on moving content from print to online

▪ Electronic submission  increased volume of submissions

▪ Electronic access  easier search, higher usage, easy sharing



II. How should it be presented? Example

▪ Today: taking full advantage of online capabilities

▪ Redefine how a scientific article is presented online

▪ Individualized entry points and routes

▪ Audio/video
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II. How should it be presented? - Example



III. How is content evaluated?

1. Can the content be trusted?

▪ Transparency of data, methods, conflicts of interest…

▪ ‘good publication practice’, e.g. TOP guidelines, ‘badges’…

2. What is the expert opinion?

▪ Editorial filtering

▪ Peer review (pre/post publication)

3. How is content being used?

▪ Citation, download and ‘sharing’ metrics

▪ Author and institute impact/ snowball metrics



III. How is content evaluated? Trust in the content

Community efforts: 
TOP guidelines, 

‘badges’; MethodsX, 
Data in Brief…

Data and code sharing 
policies and tools (journal 

specific)

Conflict of Interest policies

Basic ethical standards of conducting and reporting 
research



III. How is content evaluated? Editorial and peer review

▪ Reviewing models

▪ Increased transparency

▪ Collaborative review



▪ How to evaluate article impact?

▪ Citation-based metrics

▪ Usage (downloads)

▪ Sharing and media coverage

III. How is content evaluated? ‘Impact’ of the content



III. How is content evaluated? Authors and institutions

www.snowballmetrics.com

Researcher 1

Researcher 4

Researcher 2 

Researcher 3


